"Female models in chick-lit for young teenagers"
This paper will analyse how teenage girls are represented in commercial literature marketed specifically for girls. Through the careful analysis of a number of books which could be generally labelled as “chick-lit for teenagers”, we have found that this

relatively new and extremely popular genre gives very few models young readers can identify with, and on which further build their self-esteem through a healthy self-image. The young woman, as represented by chick-lit for teenagers, is a beautiful, not very intelligent, shallow person, obsessed with her image. Her only interests are clothes, beauty tips and boys. The ideal female model presented by these novels coincides with that offered by magazines, TV shows and advertisement campaigns marketed for the same target group. This consistent female model, which by no

means covers the whole diversity and richness of possibilities we can find in real life, is thus presented as the only option to “be a woman”. Surprisingly, we have found some of the novels marketed as chick-lit for teenagers are really quite critic with that model, using the conventions of the genre to actually make fun of it (an example would be Louise Rennison, with her famous series about Georgia Nicholson).

This could be seen as an alternative to this shallow, poor reading

(both as literary work and material for personal growth).

