‘If the Author is Dead, Who‘s Updating Her Website?’

– The writers’ part in popular culture for young adults

Three key elements influencing the emergence of a ‘cult book’ – besides the text itself – are the publisher’s distribution policy (marketing, PR), the internet (as a platform for establishing reader communities) and the author.

This paper analyses the writers’ contribution to cultural phenomena such as those related to the fantastic book series The Twilight Saga, Harry Potter, The Lord of the Rings and the Inheritance-Cycle.

The creators’ readiness to interact with their readers is vital for a book to reach cult status: What an enthusiastic recipient always appears to want is ‘more’: More books to come, more information on the characters’ history or future as well as more story (for instance outtakes from the editing process). The authors of the series mentioned above have revealed much such information in different representations of what Gerard Genette calls epitext: general interviews, specific question-and-answer-sessions, (announced) encyclopaedias and – last but not least – homepages. The thus collected “bonus material” provides a foundation for active reader communities. These play an important role in the process of a book becoming a bestseller or a longseller, which in turn has great influence on a text reaching cult status. 

In order to demonstrate the influence writers have and had on popular culture for young adults several concrete epitext variations (as mentioned above) and their reception by readers will be shown and compared in this paper.
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